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MONTHLY UPDATE - JANUARY 2009
General 
· DCMS held a National Tourism Summit on 8 January in Liverpool. VB, VE and P4E were represented, plus P4E partners including all the RDAs. The Minister asked VB to coordinate the views of industry and present a list of key points for Government to consider. These will be shared once available. 
· The aim of the next Forum will be to consult on the development of England’s Tourism Strategy. It takes place on Wednesday 25 March, at Kings Place, 90 York Way, London N1 9AG. All Forum members are asked to confirm attendance with dawn.hall@southwestrda.org.uk. 
· The Forum takes place during the third annual British Tourism Week (23-29 March). BTW aims to raise the national and international awareness of the size, value and importance of Britain's £86 billion visitor economy. See  www.britishtourismweek.com or contact louise.hall@visitbritain.org. 
· A Forum action plan is being developed that allows Forum Members to monitor delivery of Forum objectives and progress on actions. It will be ready by the next Forum and placed on the website.
Partners for England - Work Strands 
Intelligence 
· The TIU’s four work streams are progressing e.g. ONS are starting to extract supply-side data drawing on the wide range of business data ONS have on industries supplying services to tourists at national, regional and local level. ETIP will be considering this and what could be produced, in what format and on what routine basis; A feasibility study to be carried out by ONS on the use of the IHS (Integrated Household Survey) for gathering UKTS and leisure day visits type data; A workshop will be held in the spring on Tourism Satellite Accounting and the experiences of ONS and other sectors; the Measuring Tourism Locally group meets on 11 February to consider priorities for improving local data collection. 
· ETIP is working on a business plan which sets out the key deliverables, costs and timescales.  
· An Expert Reference Group made up of key people involved in earlier tourism intelligence initiatives is being established. It will meet twice a year to learn the lessons from previous experience. 
Place Making – Destination Management Charter

· Work is continuing on the joint VE/P4E/LGA and IDeA communication about the importance of the visitor economy locally. It would highlight the Charter as a tool to help LAs shape this activity. The timescale for the publication is likely to be July 2009.
· Building on the learning from the South West Charter implementation pilot, a new model has been developed for the delivery and roll-out of the destination management Charter that focuses on two key aims 1) raising the profiling of the visitor economy and 2) continuous improvement in the five principles in the Charter (Inform, Innovate, Invest, Improve, Integrate). Information on the new model and how to sign-up will be circulated shortly.

Welcome to Britain – Skills and Customer Service
· Further work is underway with the pilot Ports of Entry including a project with the South West Skills Alliance and Bristol International Airport to develop skills generally, and specifically customer service, across the airport and its commercial partner staff. This model will be shared with other English Ports of Entry. North West RDA, Visit Manchester and Manchester International Airport are using the Welcome to Britain Ports of Entry Audit to consider visitor information and signage as part of wider improvement works.
· Work to develop Destination Audits is underway, criteria will include a review of ongoing Welcome and Customer experience projects across the country and sharing of best practice with others.  
· Discussions are underway with VE to incorporate Welcome and Customer service and experience across the range of national England for Excellence Awards. A popular idea is to develop and promote a Welcome Destination Award for inclusion in the 2010 Awards. 

 
Marketing
· The key actions and next steps identified at the planning day and the P4E Forum in November will be reflected in the Forum action plan. A number of the actions will be taken forward in VE’s business plan for 09/10. P4E will be meeting with VE Marketing to discuss how the Forum could help meet it’s objectives around alignment of marketing objectives and better use of funds. 
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For more information contact: lyndsey.swift@visitbritain.org or 020 8563 3192

