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Who we are:

Arhe Olympic Delivery Authority (ODA) is responsible for building
the Olympic Park (and other venues) for the 2012 Games and
beyond.

AThe London Organising Committee of the Olympic Games and
Paralympic Games (LOCOQG) is responsible for promoting and
staging the 2012 Games.

A ondon 2012 is the umbrella name for LOCOG and the ODA,

the organisations delivering the Games. LOCOG and ODA share
the London 2012 brand.

AThe Creative Programmers are the regional representatives of
the London 2012 Culture team and lead on bringing the Cultural
Olympiad to life in each region and nation. Line managed by Arts
Councils (Arts Council England South East).
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Culture at the heart of the Games

Pi erre de Courbert.i
Sport, Art, Education

London 2012 bid reinforced by strong
cultural offer.

Promise to reengage
young people T The Singapore Promise

Always more enthusiastic
Always more courageous

4 London 2012: Cultural Olympiad - The Inspire Mark



The Cultural Olympiad journey: what we want to achieve
London 2012 Culture better valued.

More young people Increased level of cultural
engaged. engagement and activity.

Beijing Handover _ _
Diversity Increased international

Cultural Olympiad celebrated. profile.

launch
Increased aspiration.

Cultural
Cultural
activity
across UK

Olympiad

Island
. 2016
Games Major Summer

sport year ;
World Olympics
Winter | Skills
Olympics

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016- 2020
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Cultural Olympiad core values:

A Welcoming the world
A Inspiring young people
A Delivering a legacy

L|ke Never Before
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