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Get Set… Objective One – VE1

Global Image and Awareness Campaign promoting the region

This project will deliver an increased awareness of the South East in both domestic and overseas markets targeting both consumers and trade and will increase business to the South East.

Action Plan:

· VE1a Increase the positive media coverage of SE destinations in key domestic 
markets in the four years prior to 2012 through the appointment of a London 
based PR agency with an international tourism background and the continued 
development of a high profile national supplements programme

· VE1b
Promote international media coverage for the best of the SE 
leading up and 
beyond 2012 through the appointment of PR companies in Near Europe and 
raising the profile in emerging markets particularly China.  Consider 
representation in China through a third party. Work with the trade to support 
this activity. Work more closely with VB in overseas markets such as a PR 
event at the Beijing Olympics

· VE1c
Secure the web exposure for SE products and destinations on VisitBritain and 
VistLondon websites through various activities e.g. sponsorship of relevant 
campaigns such as Enjoy England’s Gardens campaign in France and 
Germany and delivering language versions in Near Europe and China
· VE1d
Improve the exposure for the SE in travel guides and souvenir publications 
with the support of the PR agency targeting key titles
[image: image3.emf]
                                [image: image4.jpg]On Your Marks...

Get SetGo !



                                        [image: image5.jpg]TOURISM
SOUTH EAST




· VE1e Provide top quality collateral to the international media including broadcast
standard video, syndicated radio features and a photographic library.  Identify 
key product and current availability of material and where appropriate agree 
joint activity with partners such as VB and destinations and seek distribution 
channels e.g. Podcast on OzTravel in Australia

· VE1f
Host familiarisation visits for the media and trade operators working closely 
with SE partners through the development of strong relationships with VB and 
third parties such as China Holidays
· VE1g
Promote English Language Learning as a foreign language in the South East 


working with English UK, British Council and educational establishments
· VE1h
Co-ordinate the SE tourism presence at Beijing both at the main site and at 
the rowing venue and work with VB and trade operators to deliver two events. 
Provide supporting collateral
· VE1i
Disseminate information and opportunities so that the region can take full 
advantage of the opportunity. Provide regular updates at events and Tourism 
Officer meetings
· VE1j
Utilise event-based opportunities to promote the region, working closely with 
key event organisers and providing co-ordinating role e.g. Destination Britain 
(May 08).  Develop overseas elements to TSE led domestic events e.g Group 
Travel Fairs and Excursions
· VE1k
Improve the exposure of Conference & Meetings facilities in the South East to 


the International Market e.g. organising South East presence at Gala 
reception for European Meetings & Incentive Conference April 08.  Bid for 
Discovery Workshop 2010.  Work with Meet England and Conference Desks 
to achieve this 
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