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2009 Visitor Economy impacts – key indicators  
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Recent trends in the Visitor Economy 
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The UK’s position in the global tourism market 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Annual growth in spending in the Visitor Economy, c onstant prices 

Share of trips to UK by trip type 

Spending by 
visitors 

Economic 
impact – GVA 

 

Economic 
impact – jobs 

 

£89.9bn in 
expenditure 

terms  

£52bn direct 
impact in GVA 

terms  

1.36m jobs 
directly 

supported  

£115bn total 
impact  

2.6m supported  
in total  

Direct and indirect impacts in terms of visitor spe nd, GVA and employment 

Source: Oxford Economics 

Source: Oxford Economics  Source: Deloitte analysis 

1 This includes impacts through the supply chain, of capital investment and government expenditure 

• Fall in growth, in real terms, of spending by 
overseas residents in 2009 

• Domestic trips increased as people substituted 
some trips overseas with more ‘staycations’ 

WEF Tourism Competitiveness ranking 

Source: WEF Travel and Tourism Report; Deloitte analysis 

Nations brand index ranking for tourism and key dim ensions 

Source: NBI; Deloitte analysis 

• Total contribution accounted for 
£115 billion of GDP (8.9% of total 
economy) and 2.64 million jobs 
(8.5%) 1  

• The direct contribution is £52 billion 
in terms of GDP – equates to 4.0%
of UK GDP and directly supported 
around 1.36 million jobs in 2009
(4.4% of the total UK workforce) 

• £89.9bn in spending by tourists and 
30 million international visitors 

• Strong tourism offering lead by interest in historic buildings, city life and culture 

• UK is 11th out of 133 in competiveness ranking 

>20% 
decline  

Source: International Passenger Survey; Deloitte analysis 
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 Employment in the Visitor Economy 
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Outlook  – baseline forecast   
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Outlook – challenges and opportunities 

 

Please note: Forecasts are based on an extrapolation of the current environment. 
Therefore the Visitor Economy expansion is based on organic growth of the economy 
which is currently driven in part by interventions of the existing enterprise bodies. The 
forecast presents a baseline scenario; intervention by government, enterprise bodies, 
the tourism industry and unknown factors (continued recessionary conditions etc) could 
produce varying growth patterns in the future. 

• Great concentration of employment in Visitor Economy is in districts across England  

Source: Annual Business Inquiry; Deloitte analysis 

• Total contribution to GDP remains
stable in 2010 at £115.4bn 

• By 2020, the total contribution is 
expected to be 8.8 per cent of UK GDP, 
generating 250,000 more jobs (with 
jobs in the Visitor Economy accounting 
for 8.9 per cent of total employment) 

 Baseline forecast for UK Visitor Economy, current p rices 

Source: Oxford Economics analysis 

Top 5 markets – growth forecasts, 2010-2020 

Source: Tourism Economics, Oxford Economics 
Source: Tourism Economics, Oxford Economics 

BRIC market – growth forecasts, 2010-2020 

Top ten Visitor Economy employment share ‘hotspots’  

 

International tourism visits 

Source: UNWTO league tables; Deloitte analysis 

International tourism receipts 

Source: UNWTO league tables; Deloitte analysis 


