‘ Your complimentary
use period has ended.
. 3 C om p I ete Thank you for using

PDF Complete.

Click Here to upgrade to '

@
Unlimited Pages and EXpa I t a I n

VisitBritain’s Online Marketing

Justin Reid

Head of Online and CRM
Tourism South East

3rd February 2010



http://www.pdfcomplete.com/cms/hppl/tabid/108/Default.aspx?r=q8b3uige22

Your complimentary
use period has ended.
. 3 CO m p I ete Thank you for using
PDF Complete.
Click Here to upgrade to
Unlimited Pages and Expa

VisitBritain.com

e 20 million visitors
e 40+ markets
e 23 languages

e 15,500 providers
bookable online

e Increased integration
of booking platforms
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Where we were and the need for
change

e 2003 to 2008

e "Put the website at the heart of everything we do”
e Judged success on website visits

e Heavy use of PPC

e Where did that get us?
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2009 Time to take stock

e Budgets cut...

e Recession...

e Unsustainable PPC model...
e Quality visits...?

e Cycle of the visitor
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Research in a nutshell

e Statistics show that the majority of long haul
travellers come to a NTB site after they have made
the decision as to which destination they will be
travelling.

e We (VB) therefore need to tap into the market
places and forums where people are making those
decisions and enter the influencing cycle earlier.
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